Outreach WG – Venice 09.10.2013 – Final Report

In the course of the meeting of the Outreach Working Group in Venice, it was agreed that GEBCO activities should be better advertised, through a number of products and promotions, in the short, medium and long term.

It was suggested that the following be carried out: a translation of the Wikipedia page about Gebco from English into different languages; a standardized power point presentation to be adapted to specific users (students, tourists, etc.), and GEBCO World Map to be translated into a number of different languages. The above shall be carried out by Nippon scholars.

The lenticular map of Antarctica, still in progress, may be used to test its appeal – if it is successful other lenticular maps should be produced. 

The Gebco globe was unanimously considered an excellent product, but difficult to distribute, because of the shipping costs involved. A suitable marketing and distribution strategy should be found and Bob Anderson has explained a few possibilities which he is going to assess in further detail with a team of members, still to be defined, in order to reach a suitable solution. 

Finally a new product, called Smart Globe, is being developed – a “globe app” usable on smart phones which should be ready in a few months.     

In the medium term, 2D maps should be developed following the example of the world map, as well as educational material, application games and webtoons.
In the long term a new edition of the Gebco centenary book could be published to celebrate the 125th anniversary of GEBCO foundation.
Online promotional activities shall include an update of informative contents in Google Ocean and an update of the GEBCO portal which should be provided with more general information addressed to “non experts”, with nice pictures and topics of general interest, and maybe a “friendlier” home page.    

Members agreed to contact ICAO in order to suggest that maps displayed on aircrafts include ocean depths and undersea features names.   
GEBCO activities should be promoted through IHO and regional commissions, IOC exchange program, IOC marine library network, Oceanographic Data International Network (ODIN), scientist communities (marine, GIS, geography, oceanography, geology, biology, etc.), education communities, museum shops, cruise ships, book publishers, libraries and so on.
Based on their experience, the following members were selected to carry out and/or coordinate the activities:

1 Online
1.1    GEBCO standardized ppt. (Pauline Weatherall??)

1.2   GEBCO standardized ppt., GEBCO World Map and wikipedia translations: Nippon scholars (Karolina Chorzewska  and Rochelle Wigley will contact Nippon scholar checking their availability) 
1.3   One Stop Service portal with harmonized introduction materials (including SCRUM regional program and IOC and any organization): Pauline Weatherall
1.4  Google ocean  
· Apply for Google Non profit account for Google grants etc; 
· Explore the ocean contents in Google earth. 
1.5    One format (Google provided one) stories on the seas or undersea features for online content: any volunteer

1.6  Smart APP for GEBCO - simple one to test, 3 months: Muhammad Zahedur Rahman Chowdhury
2 Off-line

2.1   World map undersea feature names translation: Rochelle Wigley will contact Nippon scholar checking their availability.    
2.2    Webtoons and other educational material: Hyo Hyun Sung
2.3    Lenticular Antarctic maps - test the commercial result: Hans Werner Schenke and Jan Erik Arndt
2.4    GEBCO Globe check for global distribution through the company: Bob Anderson

2.5    ICAO: Paolo will contact ICAO personnel indicated by David Wyatt and Tony Pharaoh.
2.5   Smart Globe (in English, it will be a commercial product with free of charge GEBCO credits and a possible sponsor for the production of  inflatable globes): Jang Hyun An
2.6    IOC-ODIN: Osamu Miyaki
2.7   Road map documentation: Paolo Lusiani,  Robin Falconer,  Hyo Hyun Sung and Eunmi Chang
